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Are	  you	  paying	  a?en@on?	  





•  A 2008 survey accounted for 
15.8 million yoga practitioners, 
but the latest 2012 figure shows 
that 20.4 million Americans are 
now practicing -- about 8.7 
percent of U.S. adults. That is a 
30% increase…


•  American yogis shell out an 

estimated $10.3 billion each 
year classes, equipment, 
clothing and other products.


US Yoga Journal. 2012



1"
Since 1970, the UK's GDP has doubled, 
but people's satisfaction with life has 
hardly changed.

2"
81% of Britons believe that the 
Government should prioritise creating the 
greatest happiness, not the greatest 
wealth.



The	  NWHPAF	  Annual	  Conference	  2013	  

Another	  way	  of	  measuring	  success…	  





The	  NWHPAF	  Annual	  Conference	  2013	  



•  the	  primary	  output	  of	  design	  is	  well	  
being	  and	  not	  business	  as	  usual.	  

•  we	  focused	  on	  features	  of	  our	  places	  
that	  can	  be	  designed	  to	  promote	  
sustainable	  well	  being.	  

•  	  we	  re-‐shaped	  the	  ambi@ons	  and	  
objec@ves	  of	  pre-‐financial	  crises	  design	  
guidance	  	  

•  focused	  on	  how	  something	  feels	  and	  
contributes	  rather	  than	  on	  what	  it	  looks	  
like…	  

•  concentered	  on	  delivering	  more	  of	  the	  
fundamentals…	  

Finding new ways of being 
and doing, thinking and 
growing. What if… 



Which bit of the fundamentals 
needs are we responsible for?



"There is only architecture or its absence, that is: 
its abstraction.   There has never been protest 
against architecture. There has only been protest 
against lack of architecture."    
 
Authentic architecture is not the incarnation of the 
spirit of the age but of the spirit, full stop.”  
 
Léon Krier    

	  

Place making has a real 
role to play… 



Business as usual... 
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An economy of enough… 
Instead of chasing after more stuff, more jobs, more 
consumption, and more income, we aimed for 
enough stuff, enough jobs, enough consumption and 
enough income. 

Economic growth is causing a number of global 
environmental problems, ranging from climate 
change to biodiversity loss.  
	  
At	  the	  same	  @me,	  economic	  growth	  is	  no	  longer	  
improving	  people's	  lives	  in	  wealthy	  na@ons	  like	  the	  
UK.	  To	  con@nue	  to	  pursue	  growth	  for	  growth's	  sake	  
is	  simply	  irresponsible.	  

The casse idea is to develop economic policies that 
improve quality of life without expanding consumption.  
 
Policies include methods to reduce resource use, limit 
inequality, fix the financial system, create meaningful 
jobs, and change the way we measure progress. 



‘Man is troubled not by things, but by his opinion of them’ 
 (following Epictetus).  



Well-being is described by the 
New Economics Foundation 
(nef) as: 
 
feeling good and functioning well.  
 
‘Feelings of happiness, contentment, 
enjoyment, curiosity and engagement are 
characteristic of someone who has a 
positive experience of their life. Equally 
important for well-being is our 
functioning in the world. Experiencing 
positive relationships, having some 
control over one's life and having a sense 
of purpose are all important attributes of 
well-being…’ 
	  



1.  Well-being is about how people 
experience their own lives such as a 
sense of purpose and achievement. 

2.  Well-being is more than avoiding 
illness or problems in life but more 
about things that could go well in life. 

3.  Well-being is about making spatial, 
physical, economic and social 
connections to each other and the 
local community. 

4.  Well-being is more than happiness. Its 
about creating the conditions against 
which people and communities can 
thrive. 



Well-being is a process… 
NEF	  

Note: it is important to recognise that people are not made happy by 
things, but by doing things. That’s why there is no direct arrow from 
Enabling conditions in the upper left up to Feelings on the right. 



As is Mindfulness… 





nef/mtud 



















•  Create a legible connecting infrastructure between 
the place, neighbouring communities and its 
inhabitants. 

 
•  Create purposeful spatial, physical and visual links 

that connect and bind different experiences 
together. Tell a story 

 
•  Create spaces where people can just connect with 

themselves and  the world around them. Reveal 
what’s important. Build in nature. 

 
•  Avoid solutions that divide and isolate. Enable a 

vital mix to happen everywhere. 
 
•  Create a meaningful spatial structure that conveys 

a sense place and belonging. Help people connect 
with being somewhere special. 

 
•  Connect and celebrate with local identity, character 

and economy. Make a distinctive home. 
 
•  Connect people not perceived status or income. 

Value difference. 

	  



•  Design in storage space for bikes, skateboards, 
scooters etc. Design a good sized secluded 
garden. 

 
•  Design in more space for the computer, the 

hobby table, collections, exercise bike etc. A 
space for yoga. 

 
•  Keep things compact and easy to navigate. 

Design around walking distances, cycle routes 
etc. 

•  Make the outside beautiful and safe. Encourage 
people to get outside, explore and be with 
others. 

	  	  
	  



•  Avoid the bland, the generic and the universal. 
Design in difference, distinctiveness and identity 

 
•  Make it tactile, colourful and engaging and 

encourage people to see. Emphasise what’s 
important about a certain window, door, roof or 
balcony. 

 
•  Compose and orchestrate spaces and views and 

forms. Build a visual and spatial connection 
between people and places. Emphasise views, 
streets shapes, open spaces. 

 
•  Create a landscape that changes and connects 

with the seasons. 
 
•  Make places that encourage inward reflection and 

moments to watch the world go by. 
 
•  Always design in tune with the sun and place that 

special window and balcony towards the view 

	  



•  Design in play spaces for both young and old. 
 
•  Tell a story and reveal why a place is like it is . 

Expose its history and invite its discovery and 
exploration. 

 
•  Make places that have clear function, hierarchy 

and individuality. Communicate what things are 
for and why. 

 
•  Keep things real and authentic. Avoid the bland, 

the generic and easy to do.  
 
•  Create more space to learn in, thrive and 

explore. Let the world in. Design to be outward 
looking and connect. 

	  	  
	  	  
	  	  
	  



•  Enable the conditions for people to want to 
communicate, share and collaborate. Take part. 

 
•  Design in change and adaptability. Encourage 

people to fine tune and shape their place. Take 
responsibility and ownership. 

 
•  Create spaces, which are clearly shared and 

belong to everyone. Streets for All. 
 
•  Find out what can be done differently with less, 

more efficiently with more delight more meaning. 
 
•  Design for openness. More trust, more giving. 
 
•  Give more space. Give more time. 

	  



Conscious community… 



Conscious change… 



Thank you… 


